Media
Information

P pdi by e e s

G&K TechMedia GmbH

L |



|7 PrintCareer.net
I3 About us

G&K TechMedia GmbH

G&K TechMedia is the leading media company for all segments of package and label
printing. Our team of specialised editors and recognized experts in their field have at
command the technical knowhow in this worldwide growth market. Thanks to our manifold
contacts with contractors, producers, suppliers and industrial associations, we are able to
look behind the facades of this fascinating branch. As a result, we provide to you
practically relevant technical contributions on products and technologies, interviews,
statements of the industry and a constantly topical reporting on the latest applications and
developments.

A worldwide network of recognized authors and experts support us. G&K TechMedia is
part of Ebner Publishing, one of the leading publishing groups for professional journals and
special interest publications distributing, among others, six trade magazines for the
printing industry.

First-class specialised journalism - and much more...

Your clients read and use intensively the content of our professional publications
Flexo+Tief-Druck, Flexo & Gravure Global, Etiketten-Labels, NarrowWebTech - print, online
and social media. With 4 magazines, 5 internet portals and 4 newsletters you can
reach your clients directly.
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2 PrintCareer.net

PrintCareer.net is the online job market for the printing industry. Your job advertisement on PrintCareer.net

Are you a machine operator in a package or label printing company looking for Our service to you:
a new job? On printcareer.net you can find the job you are looking for. Are you
a major player in the package and label printing industries looking for skilled
specialists? On printcareer.net you will find your prospective professionals

because your target group is here looking for jobs. Your benefits: 1 job advertisement = 5 x Reach + 5 x Accuracy

Simply send your company logo, your advertising copy and - if available -
your advertisement example, and we take over the rest.

®  Your job advertisement on printcareer.net will also be published after
approval on flexotiefdruck.de, etiketten-labels.com, flexo-gravure.com and
narrowwebtech.com.

¥ Your job advertisement on printcareer.net will be additionally announced in
our Weekly Newsletter of flexotiefdruck.de, etiketten-labels.com, flexo-
gravure.com and narrowwebtech.com.

= With our websites covering all issues within the packaging and label
printing industries, your advertisement reaches your target group directly,
thereby avoiding waste.

= We also promote your job advertisement on G&K TechMedia’s social media
channels.

Terms and conditions

I

: Advertising Price (plus VAT)

I will gladly advise you in regard to job advertisements ] ; :
~ and job applications on PrintCareer.net: : Duration 1 Month

Isabel Zasche . Subsequent Price (plus VAT)
Verlagsbuero Felchner TR T TP T TP T TP T T T T TP LT VT T O P TP T TPV T TP PP TP TP PTTT TV TT P VTPV P PP TTTVP P TTTVPVTTTPTTTTIN

Phone: +49-(0)83 41/9 66 17-80 : Duration 1 Month
i.zasche@verlagsbuero-felchner.de U SO
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I3 Leading magazines and websites

Flexo & Gravure Global

PrintCareer.net

NarrowWebTech

Druck

e

1
&

Flexo+Tief-Druck

Etiketten

Etiketten-Labels

Technical Publication for the world’s
paper, film and foil converting
industries.

Launched in 1995

Online: flexo-gravure.com

 Circulation 13.000 copies :

Worldwide }

: Distribution

Technology source for self-adhesive
roll label, folding carton and narrow
web packaging converters.
Launched in 1998

Online: narrowwebtech.com

 Circulation 9.000 copies :

: Distribution

i Language

Technical Publication for all segments
of modern flexography and gravure
package printing.

Launched in 1990

Online: flexotiefdruck.de

 Circulation 4.000 copies :
: Distribution Parts of Europe :
i Language German
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For producers of pressure-sensitive
roll labels and similar narrow web
products.

Launched in 1993

Online: etiketten-labels.com

 Circulation 2.500 copies

Parts of Europ

i Language German

: Distribution




—

I3 Standard terms and conditions

1. Exclusive Scope, agreement

PrintCareer.net

1.1 In its own name and for its own account, the G&K TechMedia GmbH, Denzlinger StraRe 27,
79312 Emmendingen, Germany (hereinafter referred to as “publisher”) markets advertisements
for the newspapers and magazines that it publishes.

1.2 The following terms and conditions are exclusively valid for all contractual relationships bet-
ween the publisher and the customer (hereinafter referred to as “customer”) with regard to the
placement of advertisements. The validity of any general terms and conditions of the customer is
expressly excluded, even if the publisher does not contradict in individual cases.

1.3 The publisher agrees to comply with the regulations of the minimum wage (MiLoC). This is
also valid, insofar as the publisher orders other contractors with attendances.

2. Services; Submission for Publication; Completion

2.1 In the context of these terms and conditions, an “advertising order” is a contract by an adver-
tiser or other purchaser of advertising space for the publication of one or more advertisements in
a publication for the purpose of dissemination.

2.2 In case of doubt, advertisements are to be submitted for publication within one year after the
signing of the contract. If a contract grants the right to submit individual advertisements, then the
contract is to be completed within one year after the publication of the first advertisement, assu-
ming that the first advertisement was submitted and published during this year.

2.3 Upon signing an advertising contract, the customer also has the right to submit, within the
agreed or one-year period according to paragraph 2.2, additional advertisements beyond the
volume specified in the contract.

2.4 If an order is not completed due to reasons for which the publisher is not responsible, then,
notwithstanding any other legal obligations, the customer shall pay the publisher the difference
between the contractually granted discount (taking into consideration the pre-defined total
volume) and the actual total volume (discount adjustment charge). The payment shall not apply if
the failure is due to force majeure within the risk area of the publisher.

3. Calculation of Volumes

3.1 For the calculation of volumes, text millimeter lines are converted according to price into
advertisement millimeters.

3.2 The publisher must receive orders for advertisements and third-party supplements which are
intended for publication in specific numbers, in specific issues or in specific places within the
publication before the closing date so the publisher can notify the customer, prior to the adverti-
sing deadline, that the order cannot be completed in this way. Classi-fied ads will be printed in the
relevant section without the need for express agreement.

3.3 Text advertisements are advertisements bordered on at least three sides by text and not by
other advertisements. Advertisements that are not identifiable as advertisements due to their
layout can be clearly labeled as such by the publisher with the word “advertisement".
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4. Publisher‘s Right of Refusal; Orders for Supplements

4.1 The publisher reserves the right to refuse advertising orders, individually submitted adverti-
sements in the context of a signed contract or orders for the insertion of supplements due to the
contents, the origin or the technical form according to uniform, objectively justified principles of
the publisher if their content violates laws or legal regulations. This also applies to orders placed
with branches, reception points or representatives.

4.2 Orders for supplements are binding on the publisher after submission of a sample of the
supplement and its approval. Supplements which, due to their format or layout, give the reader
the impression that they are part of the newspaper or magazine, or which contain third-party
advertisements, will be accepted subject to change. The customer will be notified immediately if
the publisher decides to refuse an order.

5. Obligations of the Customer

5.1 The customer is responsible for assuring the timely delivery of the advertising copy and the
flawlessness of the printing documents or supplements. If advertising orders, changes in the
scheduling or the desired issue, textual corrections and/or cancellations are communicated via
telephone, the publisher assumes no liability for same. If printing documents are obviously unsui-
table or damaged, the publisher shall immediately request replacements for same. Within the
limitations imposed by the printing documents, the publisher guarantees the standard of printing
quality customary for the publication.

5.2 Cancellations must be made in writing. If an order is cancelled, the publisher can bill the
customer for the costs incurred due to typesetting.

5.3 The customer is obliged to bear the costs of publication of a reply which refers to actual
assertions in the published advertisement. These costs will be calculated according to the cur-
rently applicable advertising rate. This applies only in the event that the publisher is obliged to
print the reply.

5.4 Exclusion of competition cannot be guaranteed. Placement requests are subject to availability
of space. The publisher reserves the right to change previous placements due to reasons related
to the page layout; such changes shall not affect the validity of the order. The publisher likewise
reserves the right to change branch-of-industry designations.

5.5 If the printed advertisement is wholly or partly illegible, incorrect or incomplete, the customer
has a claim to price reduction or to a perfectly corrected replacement advertisement, but only to
the extent to which the purpose of the original advertisement was im-paired. If the publisher fails
to publish the replacement advertisement within an agreed and reasonable time period or if the
replacement advertisement is again flawed, then the customer has a right to a price reduction or
to cancellation of the order.

6. Liability of the Publisher

The publisher assumes unlimited liability for damages caused by his legal representatives or
executive employees and for damages caused deliberately by other agents acting on his behalf;
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in the event of a negligent breach of duty, the publisher is also liable for damages arising from
injury to life, body or health. The publisher is liable for product liability damages in accordance
with the provisions of the Product Liability Act. The publisher is liable for damages caused by his
legal representatives or executive employees arising from the breach of cardinal obligations;
cardinal obligations are the essential duties which form the basis of this contract, which were
crucial for the completion this contract, and upon the fulfillment of which the licensee can rely. If
the publisher has breached these cardinal obligations due to slight negligence, then his liability is
limited to the amount that was predictable for the publisher at the time when each service was
rendered. The publisher is liable for the loss of data only up to the amount that would have been
incurred for recovery of the data if proper and regular back up of the data had been undertaken.
Further liability of the licensor is excluded.

7. Proofs; Calculation

7.1 Proofs will be provided only by request. The customer bears the responsibility for the correc-
tness of the returned proofs. The publisher has the right to expect the corrections to be commu-
nicated to him within the period specified when the proofs were sent to the customer.

7.2 If no special instructions about the size and dimensions are given, the calculation will be based
on the customary and actual printed height of the advertisement.

8. Invoicing; Delay; Voucher Copy of the Advertisement

8.1 If the customer has not paid in advance, then the invoice will be sent immediately or no later
than fourteen days after the publication of the advertisement.

8.2 Unless a different payment period or prepayment has been agreed in individual instances, the
invoice must be paid within the period specified in the price list. This period begins with the
customer's receipt of the invoice. Any discounts for early payment will be granted as specified in
the price list.

8.3 Interest and collection fees will be charged if the payment is delayed or deferred. In the event
of a delayed payment, the publisher can delay completion of the current order until the payment
is received and can demand prepayment for the remaining advertisements.

If there is reasonable doubt about the solvency of the customer, the publisher has the right, also
during the running time of an advertising contract and without consideration of an originally
agreed payment date, to make the publication of further advertisements contingent upon the
advance payment of the amount and the settlement of outstanding invoices.

8.4 If so desired by the customer, the publisher will deliver a voucher copy of the published adver-
tisement together with the invoice. Depending on the nature and size of the order, the delivered
voucher copy will consist of tear sheets, full pages or complete copies of the issue that carried the
advertisement. If a voucher copy can no longer be obtained, its place shall be taken by a legally
binding certification from the publisher averring that the advertisement was indeed published
and disseminated.
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9. Cost; Price Reduction

9.1 The customer shall bear the expenses of preparing ordered printing blocks, stencils and dra-
wings, as well as the expenses of significant changes to the originally agreed versions desired by
the customer or for which the customer is responsible.

9.2 In case of a contract covering several advertisements, a decrease in circulation can serve as
the basis for a claim to price reduction if the average circulation specified in the price list or other-
wise mentioned is not achieved in the overall average of the year beginning with the scheduled
publication of the first advertisement or, in the event that no circulation volume is mentioned, if
the average sold circulation (for special-interest magazines: the average actually distributed cir-
culation) is less than the average sold circulation during the previous calendar year. A decrease in
circulation is a shortcoming which justifies a price reduction only to following extents:

20% price reduction for circulation up to and including 50,000 copies
15% price reduction for circulation up to and including 100,000 copies
10% price reduction for circulation up to 500,000 copies

5% price reduction for circulation of 500,000 or more copies.

Additionally, claims for price reduction are excluded if the publisher has informed the customer
of the reduced circulation so far in advance that the customer could cancel the order prior to the
publication of the advertisements.

10. Classified Advertisements with Box Numbers; Documents; Storage

10.1 For classified advertisements with box numbers, the publisher will exercise the due dili-
gence incumbent upon a prudent businessman to assure the safekeeping and timely forwarding
of offers. Registered and express letters in response to classified advertisements with box num-
bers will be forwarded by normal post.

10.2 The publisher will return valuable documents without being obliged to do so. Letters which
exceed the permissible DIN C 4 format (weight: 500 grams), parcels containing merchandise,
books or catalogues, and small packages will not be forwarded and their delivery will be refused.
However, in exceptional instances, acceptance of delivery and forwarding can be agreed if the
customer pays the costs and/or fees incurred for same.

10.3 In the interest of the customer and for his protection, the publisher reserves the right to open
and to inspect incoming letters or parcels in order to preempt or eliminate any misuse of box-num-
ber services. The publisher is not obliged to forward business proposals or brokerage offers.
Printing documents will be returned only at the specific request of the customer. The obligation
to keep such documents ends three months after the expiration of the order.

11. Place of Performance and Place of Jurisdiction; Applicable Law

11.1 In business transactions with merchants, legal entities or special funds under public law, the
place of performance and the place of jurisdiction is the head office of the publisher. However, the
publisher also has the right to sue at the court of law which is responsible for the region in which
the customer's head office is located.

11.2 German law applies with the exclusion of the UN Sales Convention.
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G&K TechMedia GmbH

Denzlinger StraRe 27
79312 Emmendingen
Germany

Phone  +49-(0)76 41/9 57 86-0
Fax +49-(0)76 41/9 57 86-22

E-mail  info@gk-techmedia.com
Updated: 1.12.2016 Internet www.printcareer.net
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